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     1,     (e<1).14 
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   = (    )* 100 
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,               
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     = 

=  /    

13 R. L. Mathis and J. Jackon: Human Resource Menagment, Thomson South-Western, Mason, 2008,p. 25 
14 Overbek, Johannes, :"The modern finansial World Economu, Teories and Policies", university Press od 
America, 200 , p. 149 
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3.5 Правна регулатива за бизнис 

          
 ( )   .   ,      70 

    20   .   
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 . 
          

           :15 
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•     ;  
•  ,       ,     
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      . 
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    .        

      ,    , 
,   .        

 . 
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            , 

               . 

3.   

      , ,   
   .          

             
             .16 

                                                
15 Burns Paul, Dewhurst Jim, Small business and enterepreneurship, sec. ed., Macmillan press Ltd., London, 
2013. p. 82 
16 David B.Audretsch, Steven Kleppere, Innovation, Economic Development and the Evolution of Industry, UK: 
Edgar Elgar Publishing Limited, volume III, 2010, p.127 
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17 Burns Paul, Dewhurst Jim, Small business and enterepreneurship, sec. ed., Macmillan press Ltd., London, 
2013, p. 78 
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18 Bannock, Graham, The economic role of the small firm in contemporary industrial society in the survival of the 
small firm, The economics of survival and entrepreneurship, Vol. 1, Grover, Aldershot, 2006 , p. 158 
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6. ИНОВАЦИЈА, ИНОВАЦИСКИ ПРОЦЕС  

И ВИДОВИ ИНОВАЦИИ  

3.6. Иновација  

a    „   “ (Simmie, J., 
et.al., 1999, p.447).  ,   „     

 ,   ,      , 
    .      

,            ” 
( C DG XIII 1996, p.54).        
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        .     
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    .      
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      .   
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  „ “      .   
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: www.innovation.pictures 

        ,     
            

  . „         . 
     .          

     .    ,    
              

“ (Carlson  Wilmot, 2006, p. 3).         
             
    .       , 
 ,         (  

,  )     ,  
     / .      

     -    ,   , 
  ,     , , 

, ,    -     , ,  
           .  

3.7. Иновациски процес 

     ,      
  .         

      „      , 
      (      

   ),  ,     
   ,         

  “ (Rogers, E.M., 2003, p.271).     
,             
,    e          

  ,         - -
  (Adams, R., et.al., 2006, p. 36).  

     ,      
(Stanleigh, M., 2008, p.1): 
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•         . 
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 .         .  
    „   “.      
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.        , 
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 6: .           . 
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 .  
      , 

       ,   
   .    ,   

          (Pavitt, K., 2003, 
pp. 2-5): 

1.  (      know-how 
     ), 

2.  (       
    )  

                                                
19 Bannock, Graham, The economic role of the small firm in contemporary industrial society in the survival of the 
small firm, The economics of survival and entrepreneurship, Vol. 1, Grover, Aldershot, 2006 , p. 160 
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  . ,         : 
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  .  

 11.      

: Kreitner, R., (2007), Management, 10-th edition, Houghton Mifflin Harcourt, Boston, . 81.  

3.8. Видови иновации  
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- , - ,  , -
    (Oslo Manual, 2005, pp.48-52). 
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       “ (Henderson, R.M., 
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 1.     ,   ,  

    

  
 

  
 

 
 

 
 

-    
 MP3 , 
 -  ABS  
 , 
- GPS (Global 
 Positioning System)  
   
     
   
    
 , 
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  .
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  RFID  
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  ,  
   
    
 TQM. 
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-     

  
 

-   
 

  
 . 

: Ljubi  F.,(2005), Strategije gospodarskog razvitka, Sveu ilište u Mostaru i Sveu ilište u Dubrovniku, 
Mostar, p. 73. 

6.          
 ,       

,    .      
  ,         

   .       
,        (Narayanan, V.K., 

et al., 2010, p. 91).  
7.  ,       

 ,      .  
         o , 

 ,       
 .       

          
       .  

  : ,       
        , 

   ,    
  , (Narayanan, V.K., et al., 2010, p. 94).   
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: Ljubi  F.,(2007), Strategije gospodarskog razvitka, Sveu ilište u Mostaru i Sveu ilište u Dubrovniku, 
Mostar, p. 78. 

   :20 
1.  .     ,    

       ,    
.           . , 

   ,        ,  
               

   . 
2.  .        ,  

   .     
       .  

 ,        
      .  

3.  .         
 .        ,   
         . „   

    “.  

4.  .       
 .        

         
      è         

     . 

                                                
20 Andrew, J.P, Manget, J., Michael, D.C., Taylor,A., & Zablit, H., Innovation 2010: A return to Prominence and 
the Emergence of a New World Order.Boston, MA: Boston Consulting Group, 2010. p. 145 
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: www.innovation.pictures 

 

7. ЕФЕКТИ, РИЗИК ОД ИНОВАЦИЈАТА  

И МЕНАЏЕРСКИ ПРОЦЕС ОД ИНОВИРАЊЕ  

3.9. Ефекти од иновацијата 

          
        :     

.          
   ,         

   .      . 
,   ,      

          
     .   , Microsoft Office  
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  ,   Microsoft Word     

   -  .      
      ,      

 .        
,               
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         .   
            

    4      
 (Pavitt, K., 2003, pp.7-8): 

•  , 
•  , 
•  , 
•  . 

           
      :    

,    (   ,   )   
 (Harley-Davidson          

      .)   
      . ,  , Sh ll  
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.     Procter&Gamble   
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3.10. Ризик од иновацијата  
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       .21 

          ,  
          
  ,     . ,  
     ,        

   (Boone, ., 2004, . 25).      
       ,       
     .    ,   
         - ,     

              
. 

 14.        

: www.enterprenership.usa 

3.11. Менаџерски процес на иновирање  

           
          

 „          
 “ (Schumpeter, J.A., 1942, p.82). Schumpeter, .   

      ,     
      ,    

Schumpeter  I  Schumpeter Mark II (Keklik, M., 2002, p .1-13).  Schumpeter 

 I,       o ,     
         

           . 
 ,         

  ,       .  
Schumpeter Mark II,       ,  

     .    è   
  ,         
     ,  . 

         
                                                

Bodog, S.A., Rosca, D., Mester, L, The Innovation and Development of a New Service, Vilnius, 
Lithuania, 2006, pp. 56-57 
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ПРИМЕРИ ОД РЕАЛНА ПРАКТИКА 

Пример 1 - Техника без допир 
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Пример 2 - 3Д дисплеј 

3          . 
   3  :  

•    3   -     
    .     ,  

             
       .    

       .   
   .  

•  3   -         .  

: 
1.   3  ? 
2.           

    . :   , 
,      . 
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ВЕЖБИ 2 
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2. _______________________ 
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1. ДИЛЕМИ ШТО СЕ ПОЈАВУВААТ ЗА ЗАПОЧНУВАЊЕ 

СОПСТВЕН БИЗНИС  
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Determinants for Different Types of Entrepreneurs, Swiss institute for Entrepreneurship, University of Applied 
Sciences Chur, 2008. p. 154 
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23 Kerstin Wagner and Andreas Ziltener, The Nascent Entrepreneur at the crossroads: Entrepreneural Motives as 
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2. ОТВОРАЊЕ БИЗНИС ПРЕКУ ОСНОВАЧИ  

И КОРИСНОСТА ОД ПРИВЛЕКУВАЊЕ НА ИСТИТЕ 
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25 Cuervo A., Ribeiro D., Roig S., “Entrepreneuership Concepts, Theory and Perspect”, Springer Berlin 
Heidelberg New York, 2007, pp. 1-20 
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: Andrew, J.P, Manget, J., Michael, D.C., Taylor,A., & Zablit, H., Innovation 2010: A return to Prominence 
and the Emergence of a New World Order.Boston, MA: Boston Consulting Group, 2010, p. 176 
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3. ВОСПОСТАВУВАЊЕ ОДНОСИ СО СООСНОВАЧИТЕ - 

СЕМЕЈСТВО, ПРИЈАТЕЛИ, СТРАНЦИ И ДРУГИ ЛИЦА 
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5. ТИПОВИ ИНВЕСТИТОРИ  
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6.1 Јавно трговско друштво  
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2. ВИДОВИ БИЗНИС МОДЕЛИ

2.1 Мајкл Шумахер (Michael Schumacher), возач на формула 1 

3K  ,         
  .          

(Kenichi Ohmae),           
    .        

   .    3C      
           

 .           .  
             : 

•  - Corporation
• /  - Customer
•  - Competitors

         
. 

 -           
         . 

/      3  :53 
1.   :        

 
2.      .        

           
        / .    

 . 
 :       

3 :54 
   

   
      

:      .  
     ,      .    

       . 
:         

  e     .      
: 

   -        
  
Hito-Kane-Mono -      .    
    ,   a,      

. 

53 Henderson, R.M. and Clark, K.B., Architectural Innovation: The Hennessey, B. A. and T. M. Amabile., 
Creativity. Annual Review of Psychology, 2009, pp. 578 – 598 
54 David B.Audretsch, Steven Kleppere, Innovation, Economic Development and the Evolution of Industry, UK: 
Edgar Elgar Publishing Limited, volume III, 2000, p. 127 

•

•

•



 
 

 
 

68 

2.2 Интернет бизнис модел 
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•       -  (business-to-
consumer B2C)  

•    -  (consumer-to-consumer 
C2C)  
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• Auction Broker -         
 ;      eBay  Amazon.  

• Transaction broker (     Payment Gateway) -    
       ,  
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3. ВИДОВИ БИЗНИС МОДЕЛИ ВО ЕЛЕКТРОНСКАТА  

ТРГОВИЈА ВО СВЕТОТ НА БИЗНИСОТ 
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4. ИМПЛЕМЕНТИРАЊЕ НА ТЕСТИРАЊЕ  

ХИПОТЕЗИ НА БИЗНИС МОДЕЛ 
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8. ДИЗАЈН НА ТЕСТИРАЊЕ НА БИЗНИС МОДЕЛ  
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